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Illustrating the breadth and depth of technology, 
this book is a snapshot of the technology 
companies that form British Columbia’s growing 
technology industry and have also rightfully 
earned the title of Finalist or Winner of a 2005 
Technology Impact Award (the TIA’s).

Founded in 1994 by the BC Technology Industries 
Association, the Technology Impact Awards have 
gained the reputation as a mark of distinction 
and a celebration of outstanding leadership, 
innovation and technical excellence.

Past winners include globally recognized 
companies such as Business Objects and QLT Inc. 
and emerging gems with pioneering technologies 
and revolutionary approaches such as TIR 
Systems Ltd., VSM MedTech Ltd., and Blast Radius.

This book highlights established companies and 
global technology leaders as well as those pre-
commercialized technologies that push on the 
forefront of the market. Most of the companies 
profiled are significant exporters, with many 
generating the vast majority of their revenues 
outside of Canada.

Interestingly, many of the companies represented 
received their start, either directly or indirectly, 
at one of British Columbia’s world-class post-
secondary institutions.

Companies featured in this book represent all 
sectors of technology, illustrating the tremendous 
diversity that exists in British Columbia today.  Sectors 
include: IT Security and Identity Management, 
Wireless and Telecommunications including video 
and Voice over IP (VoIP) solutions, Imaging, Life 
Sciences and Bioinformatics, Digital Press, Power 
Technologies, CRM and other Enterprise Software, 
and Environmental Technologies.

As the voice of BC’s Technology 
Industries, the BC TIA understands that 
to deliver technology with Impact and 
build companies with Impact, you need 
people with Impact. We hope you will 
agree the companies featured in this 
book are making an Impact in British 
Columbia and around the world!

MAKING A DIFFERENCE.
DELIVERING VALUE. 
MAKING AN IMPACT.



FINALIST FINALIST 2005 WINNER

This award acknowledges a pre-commercial technology 
in the R&D stage of development with the potential 
to commercialize within five years and represents a 
fundamental advancement in technology.
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raising the bar 
in encryption security
In today’s wired world, there are few needs more important 
than the secure encryption of data in transport and storage. 
The Whitenoise SuperKey Encryption Algorithm (WSEA) sets 
new standards in strong, fast and commercially effective 
encryption to protect intellectual property and ensure that 
user licenses are honored.

The WSEA is an extremely fast symmetrical cipher, capable 
of encrypting up to a gigabit of data per second without 
appreciably increasing the size of the data stream. It has 
been implemented in both silicon and software, making 
it flexible enough for implementation in a broad range of 
products. Its security has been tested and validated by 
independent cryptoanalysts, universities, government 
agencies and patent offices.

Commercially, the WSEA’s high speed makes it a realistic 
solution for encrypting real-time information like streaming 
audio or video. This is a key element for the recording and 
movie industries as they contend with new Internet-delivery 
models and the endemic piracy issues.

Whitenoise Laboratories Inc. is a privately owned company, 
founded in 2000 by Stephen Boren and Andre Brisson, 
that expects to be generating revenue in 2005. They have 
recently agreed to a royalty free research license with 
the University of Victoria Innovation and Development 
Corporation. This will allow UVic to implement WSEA into 
technologies they develop and to co-own any resulting 
products. Whitenoise intends to partner with other BC and 
Canadian Universities in a similarly innovative fashion.

Whitenoise Laboratories Inc. is a privately owned company 
founded in 2000 by Stephen Boren and Andre Brisson to 
deliver a new generation of encryption and security products. 
Its core technology, the WhiteNoise Superkey Encryption 
Algorithm (WSEA), is a symmetric stream cipher that is 
faster and more secure than any other technology in the 
security space. The WSEA is currently available for licensing 
by researchers and organizations interested in building next 
generation security into their products and services.

Whitenoise Laboratories Inc.
Vancouver, BC
www.whitenoiselabs.comc

delivering identity 2.0
As the perpetual problem of managing online identities 
becomes increasingly challenging, the ability to manage IDs 
conveniently and effectively has become the Holy Grail of 
the Internet world. Websites need to know who their users 
are so they can tailor their content and services accordingly.

Users struggle to manage a multitude of login IDs and 
passwords for the many companies and sites with which 
they have relationships. Site owners struggle with reliably 
authenticating members and managing ever-changing 
customer profiles, all the while protecting the privacy of 
their users and limiting their own liability.

To solve the problem, Sxip Identity (pronounced SKIP) offers 
a simple, secure, open, user-centric and decentralized 
approach to identity management, the Sxip Network.

Sxip works by allowing users to authenticate once with their 
core identity provider (Homesite), which then seamlessly 
releases the required identity information to other websites 
(Membersites) using the Simple eXtensible Identity 
Protocol, or SXIP.

Sxip Identity was founded by successful local technology 
entrepreneur, Dick Hardt, in October 2003, building from 
previous work undertaken at ActiveState, now a division 
of Sophos. Sxip is currently in discussions with a number 
of major web portals that collectively have millions of 
users, including AOL, Yahoo, Google and Amazon. On the 
enterprise side, salesforce.com is a key pioneer and partner.

Sxip Identity provides identity management solutions 
that leverage the Sxip Network and drive Identity 2.0 
infrastructure. Sxip empowers individuals to create 
and manage their online digital identities and enables 
enterprises to instantly provision and manage their users 
of On-Demand web applications.

The Sxip Network is a user-centric and decentralized 
approach to identity management. This key piece of 
Internet infrastructure is simple, secure and open, and is 
based on a network architechture similar to DNS. It allows 
anyone to develop their own Identity 2.0 solutions for a truly 
distinct and portable Internet identity.

Sxip Identity™ Corporation
Vancouver, BC
www.sxip.com
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MOST PROMISING 
PRE-COMMERCIAL TECHNOLOGY
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meetings without wires
Before Ascalade created the CS series of conference phones, 
conference phone users had been experiencing the same 
frustrating problems for almost a decade: listeners having 
difficulty hearing those furthest from the conferencing unit, 
tangles of cords and extension cables draped across the table 
and the room, and meetings held in rooms with no phone unit, 
or even a phone jack. The introduction of the CS series, the 
first wireless desktop conferencing system, revolutionized the 
conference phone marketplace.

Ascalade is capitalizing on the success of the CS series with the 
creation of the CS Dual Pod, a unique system that allows wireless 
connection of two CS conference phones that can then be 
used concurrently in the same room, providing a combined six 
microphones and two speakers to improve audio quality. The CS 
Dual Pod allows meetings to be held easily in conference rooms, 
large boardrooms, or ad-hoc in an office without a telephone 
jack; it is the perfect conferencing solution, ensuring effortless 
conversation no matter where participants are seated.

The CS Dual Pod combines a simple, effective concept with 
advanced audio technology, including patented Digital Signal 
Processing (DSP), echo cancellation technology, full duplex 
voice conversation, and a 360-degree advanced microphone 
activation process. The CS Dual Pod is cordless, allowing the 
devices to be carried from room to room as needed, and has a 
rechargeable battery providing up to ten hours of talk time.

Two key partners have been contracted to sell the CS Dual 
Pod in the US marketplace following its release this summer, 
after final software tuning and customer field trials. Once again, 
Ascalade is set to revolutionize the conference phone market.

Ascalade Communications is a leading designer and 
manufacturer of digital wireless communications products. 
Ascalade has successfully commercialized more than 

50 products by seamlessly integrating world-class 
innovative, flexible telephony design with efficient Asian-
based manufacturing. With more than 65 customers in 35 
countries, Ascalade’s products are distributed by major 
telecommunications companies and branded distributors. The 
company’s products include digital cordless telephones, cordless 
VoIP telephone systems (including WiFi handsets for the 
enterprise and home), wireless enterprise conference telephones 
and wireless baby monitors. Ascalade has 2,200 employees 
worldwide with offices in Canada, Hong Kong and the United 
Kingdom, and manufacturing facilities in China.

Ascalade Communications Inc.
Richmond, BC
www.ascalade.com

• 2004, Cray Canada Inc.
• 2003, D-Wave Systems Inc.

SPONSORED BY:PAST WINNERS

“The wireless duo phone is an 
exciting new product technology 
and we see it as an important part 
of our product roadmap.”
Zee Hakimoglu, CEO 
ClearOne Commmunications Inc.
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This award acknowledges a superior innovation or discovery 
in an advanced technology. The innovation demonstrates an 
alternative solution or a next stage development in technology, 
with an eye toward commercialization.
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wireless data communication 
solutions for utilities
Rising electricity wholesale prices, escalating demand and 
increasingly limited sources of supply are just some of the 
constraints opposing an electric utility’s mandate to provide 
reliable, affordable power.

True demand-side management is required to provide 
consumers, both residential and commercial, with the data 
needed to manage energy efficiently and cost effectively. To 
achieve this end, utilities need to measure energy in minutes 
rather than months and centrally control infrastructure 
devices in order to optimize performance and ensure prompt 
customer service. 

Enter the Tantalus Utility Network (TUNet™) from Tantalus 
Systems Corp. Founded in 1989 by pioneers in Vancouver’s 
technology community, Tantalus develops and markets 
two-way, real-time wireless data communication networks to 
monitor and control utilities.

TUNet™ supports multiple, mission critical applications that 
enable a utility to analyze problems, pinpoint outages and 
energy losses, eliminate theft, precisely monitor usage, and 
remotely manage meters and apparatus, even in challenging 
environments. With TUNet, consumers gain the information 
needed to moderate usage and reduce costs, while utilities 
can minimize working capital and introduce programs that 
alleviate the burdens on power generation facilities.

TUNet is a private wireless network that is cost-effective and 
practical for both urban and rural service areas. Tantalus has 
overcome network constraints to support data communication 
characterized by frequent transmission of small packets of data 
from thousands of devices over vast areas. 

Communities in North Carolina, townships in Southern 
Ontario, and big cities like Anaheim, CA have embraced the 
TUNet solution. While targeted toward electrical utilities, 
water and gas utilities can also leverage the information and 
control gained through TUNet. 

Tantalus Systems Corp.
Vancouver, BC
www.tantalus.com

bios loaded Computrace® improves 
recovery of lost and stolen computers
With an increasingly mobile and decentralized workforce, 
companies are struggling to manage devices used by their 
employees. In fact, a typical organization will lose up to 15% 
of its PCs over a 2-year period, also losing the sensitive 
information these PCs contain.

To mitigate this problem, Absolute® Software Corporation has 
developed Computrace®, a persistent asset-tracking agent 
that enables an IT manager to quickly ‘find’ a device through 
a LAN connection or the Internet. The agent is almost entirely 
tamper-proof and is designed to protect itself and to survive 
unauthorized removal attempts, including re-installations and 
hard-drive reformatting, re-imaging or replacement.

Through creative innovation, Absolute has continued to make 
the agent more tenacious and effective. By embedding the 
agent in the BIOS layer of devices from key hardware partners, 
Absolute ensures the persistence of the agent and maximizes 
its own market penetration potential as many hardware 
vendors are now embedding the agent before shipping. 

Absolute® Software was formed in 1993 and pioneered the 
category of Theft Recovery Services. Key partnerships 
include most major consumer hardware vendors, such as 
Apple, Dell, IBM, HP, Phoenix Technologies and Toshiba. 
Absolute has also successfully defended its technology 
through diligent enforcement of its patents and copyrights 
and recently developed licensing arrangements with key 
competitors that had previously infringed on Absolute’s 
intellectual property.

Absolute® Software (TSX VEN;ABT) is the leader in Computer 
Theft Recovery and Secure Asset Tracking™ with more than 
350,000 subscriptions under management. The company’s 
uniquely patented Computrace® technology is optimized 
for remote and mobile users. Absolute Software provides 
organizations with simple and cost effective solutions to help 
track their computing assets, deter computer loss, and reduce 
incurred liability costs. Absolute® Software has a history of 
delivering first-to-market technology innovations along with 
a recovery guarantee, making it one of the most reliable asset 
tracking and recovery solutions in the market today.

Absolute® Software Corp.
Vancouver, BC
www.absolute.com
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EXCELLENCE 
IN PRODUCT INNOVATION
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apparenet support – troubleshooting 
ip networks
A key problem with Internet delivery is the sheer number of 
components and organizations that are involved in the flow 
of information between suppliers and consumers. With many 
potential points of failure, diagnosing performance problems is 
extremely difficult and typically involves a lot of unproductive 
finger pointing.

AppareNet Support provides technical support organizations 
with complete visibility into their enterprise customers’ networks. 
This transparency allows frontline help desk engineers to quickly 
diagnose extremely difficult performance-related complaints 
and find and fix network bottlenecks and faults at the root of the 
degraded end user experience.

AppareNet Support can also be used to quickly determine if 
a problem is caused by the network or by the application, and 
thereby enable a targeted approach to problem resolution. This 
provides AppareNet Support users with dramatically reduced 
support costs, significant improvements in case resolution times 
and, ultimately, improved customer satisfaction.

Entirely software-based, AppareNet Support includes an 
extremely efficient software probe called the Stand Alone 
Sequencer (SAS) that is deployed out to the client end of the 
IP network. The SAS actively generates packet trains, collects 
the timing information and stores it to an XML file. This file is 
then returned to the support engineer where it is uploaded to 
the Network Intelligence System (NIS) for a detailed analysis 
(involving full bandwidth measurements and fault diagnosis) 
of any of the network segments – regardless of the distance 
traveled and latency involved.

 

While relatively slow networks and some amount of packet loss 
was once acceptable, bandwidth-intensive and less fault-
tolerant applications like video and voice over IP (VoIP), not to 
mention enterprise data applications like Network-Attached 
Storage and CRM and ERP systems, require today’s networks to 
achieve higher and higher levels of performance.

Apparent Networks Inc. was established in 2000. Its most recent 
product, AppareNet Voice, was launched in February 2005. 
Customers include: VERITAS, Province of British Columbia, 
TELUS, IBM, US Department of Defense, FedEx and Disney.

Apparent Networks Inc.
Vancouver, BC
www.apparentnetworks.com

• 2004, Sierra Wireless Inc.
• 2003, Convedia Corporation

SPONSORED BY:PAST WINNERS

“Finding solutions to address the 
growing number of network 
performance problems is challenging. 
AppareNet quickly became an 
integral part of the Province’s day to 
day operations tool kit.”
Martin Webb, Ministry of Management Services
Government of British Columbia
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This award is open to all sectors of business and is meant 
to acknowledge an organization that has utilized technology 
to enhance and improve their productivity, business processes, 
operations, sales, marketing, supply chain management, 
customer service, communications, competitiveness or 
business relationships. 
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building a web-enabled supply chain
TELUS has generated the best financial results of any of its 
global peers for the last two years and almost doubled its 
enterprise value since 2000. These impressive achievements 
are directly linked to the company’s commitment to a 
strategy envisioned five years ago, and centered on a 
disciplined focus on its core Canadian market.

Pressure on wireline revenue and margins is endemic in the 
global telecommunications industry. TELUS is offsetting this 
by expanding into the Ontario and Quebec business markets, 
introducing new integrated business and consumer solutions, 
and instituting a cost-conscious mindset throughout the 
organization. 

One of TELUS’ key efficiency drivers is the building of a 
best-in-class internal supply chain that can be leveraged 
by its customers and external partners in the future. This 
streamlined supply chain is built not just on best-in class 
processes, but also best-in-class technologies. To date, 
TELUS has delivered:

 •  E-Procurement for field technicians, reducing inventories 
as well as manual efforts

 •  New E-Commerce processes, better enabling TELUS to 
deliver new digital products and services such as TELUS TV

 •  Transportation improvements, delivering a consistent 
shipping system used in all prime warehouse locations 
and connected to TELUS’ existing ERP system

 •  Automating supply and accounts payable processes, 
creating internal efficiencies

The result: $5.1 million saved in operational effort, inventory 
reduction savings and cash flow savings. This represents the 
two-year deliverables of a comprehensive five-year plan.

In 2004, superior wireless growth and solid results from 
TELUS’ wireline business generated a 6% increase in revenue, 
a 10% growth in operating earnings, a 75% increase in income 
and a 54% increase in free cash flow to $1.3 billion. TELUS’ 
strategic intent is to continue to unleash the power of the 
Internet to deliver the best solutions for Canadians at home, 
in the workplace and on the move.

TELUS Corporation
Vancouver, BC
www.telus.com

detecting trouble with infrared imaging
Cantronic Systems is building solutions to see things that 
people can’t see.

 •  Protecting strategic assets through long-range 
and night vision surveillance

 •  Protecting people by watching for carriers of 
fever-borne illnesses

 •  Preventing equipment malfunctions by monitoring 
equipment for early detection of wear and deterioration.

Cantronic prides itself on being flexible enough to react quickly 
to emerging markets. In the wake of the SARS pandemic, 
Cantronic altered its existing equipment to create a product 
that could filter out potential SARS carriers. The product was 
shipping within a few weeks and is now used globally to mass 
screen for fever-borne illnesses such as SARS and Avian flu. 
The equipment is so sophisticated it can even differentiate 
between a high fever and a localized headache.

What makes Cantronic Systems unique is their innovative 
patent-pending infrared illumination system. Cantronic’s 
product uses approximately one-third the wattage of its 
competitors, but offers twice the viewing range and over 
10,000 hours of operational usage. Their focus on low 
production costs allows them to create a superior quality, yet 
inexpensive product.

Founded in 1997, Cantronic Systems Inc. has grown to 
become one of the largest infrared imaging retailers and 
Original Equipment Manufacturers in North America. In March 
2005, Cantronic completed a reverse takeover and is now a 
publicly listed company. (TSXV: CTS).

Cantronic Systems Inc.
Coquitlam, BC
www.cantronic.com
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BEST APPLICATION OF TECHNOLOGY
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automating business processes 
throughout the us army
Automating the US Army is no easy task. At its core is an 
inventory of over 100,000 forms, accessed by over 1.5 million 
personnel worldwide as an integral part of their daily lives. 
The US Army has chosen electronic forms software provided 
by PureEdge Solutions to streamline forms-based business 
processes, increase efficiencies and cut costs within its Form 
Content Management Program (FCMP).

The implementation of the PureEdge e-forms enterprise-
wide data management solution means that for the first time, 
the US Army will have a single, open, centralized standard 
for content management. All units will be able to capture 
the required data in a single XML file that can be quickly and 
securely transmitted via e-mail.

Data is collected in PureEdge e-forms with user-friendly 
interface screens, powered by a complete set of business 
rules that enable the easy entry, management and access to 
critical data. This automation of e-forms based on PureEdge 
technology is expected to save the US Army over $1 billion in 
administration costs alone.

 

PureEdge Solutions Inc. continues to lead the technology sector 
with their role as co-author of XForms, the new World Wide 
Web Consortium (W3C) standard for Internet Forms. PureEdge 
has over 70 employees and has provided e-forms technology 
to large organizations including the Securities and Exchange 
Commission (SEC), JPMorgan Chase, the US Air Force and the US 
Department of Defense.

PureEdge Solutions Inc.
Victoria, BC
www.pureedge.com

• 2004, Carmanah Technologies Inc. 
• 2003, Epic Data

SPONSORED BY:PAST WINNERS

“The e-forms solution will enable 
the US Army to save millions of 
dollars and improve the efficiency 
with which we manage forms-based 
transactions.” 
US Army representative
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This award acknowledges an early-stage (less than 3 years 
old with 1-30 employees and less than $3 m in revenues) 
technology company with commercially available products 
that demonstrates significant potential, creativity and a 
promising future. 
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brilliant display technology
Impressed by all the latest Plasma and LCD TVs? 
Don’t be – you haven’t seen anything yet!

Conventional display technologies are limited to low 
brightness levels and can only present 255 shades per 
colour channel, which restricts their ability to display real 
world images. However, Sunnybrook Technologies Inc. has 
developed display technology that offers 100 times the 
brightness range and 17,000 shades per colour channel, 
delivering spectacularly vivid and realistic images.

The first market for Sunnybrook’s technology is the film 
post-production market. Using Sunnybrook screens and 
digital images, film studios can save millions of dollars per 
film by reducing costly digital-to-film repetition. Subsequent 
markets are likely to include Satellite Imaging, Geophysical 
Mapping and Medical Imaging; markets where better 
visualization of computer data will result in quicker, more 
accurate analysis and improved decision making.

Sunnybrook Technologies originated at the Structured 
Surface Physics Lab at the University of British Columbia in 
2002, and the company’s innovative technology is protected 
by twelve patents and patent applications. Sunnybrook has 
recently entered the commercial arena with the launch of 
their 37 inch High Definition, High Dynamic Range display, 
and achieved $350,000 in beta unit sales in the first quarter 
of 2005.

Sunnybrook is currently selling directly to a number of high-
end niche markets while licensing their technology to the 
$60 billion consumer electronics market. Their Image File 
Compression software is likely to provide a second revenue 
stream to compliment their groundbreaking 
display technology.

Sunnybrook Technologies Inc. is a privately held company 
developing and commercializing groundbreaking image 
enhancement and display technologies. 

Sunnybrook Technologies Inc.
Vancouver, BC
www.sunnybrooktech.com

turning lab and scientific 
data into knowledge

Life Science and pharmaceutical research laboratories need 
to manage, integrate and analyze vast volumes of scientific 
data and lab information in order to advance health research 
and speed drug discovery.

GenoLogics Life Sciences Software Inc. originated as a 
spin-off from the University of Victoria in 2002 when two 
graduates identified a critical need in proteomics research 
for a data management system to track samples, manage lab 
workflows and analyze results from experiments. 

The GenoLogics lab information management software, 
ProteusLIMSä, automates the lab workflow while providing 
sophisticated data integration and analytical tools. Using 
ProteusLIMS, laboratories benefit from improved accuracy, 
traceability and reproducibility of scientific data, potentially 
saving hundreds of hours while getting new medical 
treatments more quickly to market.

GenoLogics’ goal is to leverage their experience in 
proteomics to become the leader in open bioinformatics, 
providing integrated lab information and scientific 
management, informatics and analytics platforms across all 
disciplines that could lead to new insights in health research.

GenoLogics is expecting to release their Version 2.5 in Q2 
2005, having made huge strides to develop a commercially 
strong product. The company placed second in the 2003 
Telus New Ventures Competition and in January 2005, 
completed a U.S. $5 million funding round from Seattle-
based OVP Venture Partners, Vancouver-based Yaletown 
Partners and GrowthWorks Capital.

GenoLogics develops bioinformatics solutions that help 
life science and pharmaceutical laboratories specializing 
in the emerging field of proteomics research to manage, 
integrate and analyze enormous volumes of scientific and 
lab data to advance health science research. More than 
a workflow solution, its flagship product, ProteusLIMS, 
is a comprehensive and integrated lab, instrument and 
scientific data management system that transforms the data 
management process into a sophisticated analytical system. 
The Company is headquartered in Victoria, BC, Canada.

GenoLogics Life Sciences Software Inc.
Victoria, BC
www.genologics.com
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MOST PROMISING START-UP
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next generation wireless 
network validation & optimization
Despite the impression given by Verizon Wireless commercials, 
modern cellular networks are not tested by one guy running 
around with a mobile phone asking: “Can you hear me now?” 
Verification of network performance actually requires very 
sophisticated test equipment and tools.

Unlike older generations of wireless technologies, advanced 
spread spectrum technologies such as Code Division Multiple 
Access (CDMA) are very load dependent: Capacity, Quality and 
Coverage are traded off against one another. To characterize and 
tune a 3rd Generation CDMA network, synthesized load – often 
simulating hundreds or even thousands of handsets – is required. 

To ensure and maximize the success of these next-generation 
networks, tools like Dyaptive™ Systems Inc.’s DMTS™ 8000 
must be used in the network development, testing, production, 
deployment and optimization stages. Moreover, the tools are 
also required for extensive regression testing every time the 
networks are upgraded (typically every six months).

Dyaptive’s Software Defined Radio (SDR) architecture allows the 
wireless carrier to reconfigure the Dyaptive™ solution to keep 
pace with evolving networks rather than having to buy new test 
equipment. SDR also allows for quick test and re-test of different 
load scenarios so that call model changes take minutes rather 
than days or weeks as they did in the past.

As wireless traffic increases on scarce radio spectrum and carrier 
profit margins continue to decrease, network optimization 
will continue to play an increasingly powerful role in carrier 
competitiveness. Already it is estimated that wireless carriers 
spend between $6 and $10 billion USD annually on test 
equipment and optimization services.

 

In 2001, key members of a former Phillips Semiconductor 
(VLSI technology) development team incorporated Dyaptive™ 
Systems. The company closed its seed round of financing in 
February 2003, which included three institutional venture capital 
groups (GrowthWorks, SpringBank TechVentures and BDC) and 
more than a dozen angel investors. In 2005, Dyaptive™ expects to 
have more than 50 employees, more than double its size in 2004.

Dyaptive Systems Inc.
Vancouver, BC
www.dyaptive.com

• 2004, Layer 7 Technologies 
• 2003, JaalaM Technologies

SPONSORED BY:PAST WINNERS

“CDMA network performance is 
inherently load-dependent, but 
simulating peak loads hasn’t been 
easy or affordable with traditional 
test technologies.”

Deb Mielke, Managing Director 
Treillage Network Strategies
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This award acknowledges an emerging company (over 3 years 
old with more than 30 employees and at least $3 M in revenues) 
demonstrating outstanding performance as a technology 
enterprise. This company is one that has growing revenues, is 
on track according to its business plan and has the potential  
of becoming a leader in its market. 
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the leader in VoIP 
and video telephony software
Eyeball Networks develops SDKs, softphones and 
communications servers for voice over IP (VoIP) and 
video telephony. Eyeball’s standards-based software 
enables the rapid, cost-efficient deployment of VoIP and 
video communications applications by service providers, 
software developers and hardware manufacturers across 
their user base.

Eyeball Networks currently supports over 6 million end 
users, nearly 2 billion call minutes annually and over 100 
global licensees. Customers include ISPs, web portals, 
cable operators, set-top box makers and web conferencing 
providers in the US, Europe and Asia. 

Common uses for Eyeball software include:

 •  Video telephony (from a PC, videophone, or TV)
 •  Enabling consumer end-point devices such as 

videophones, set-top boxes and PDAs to easily deploy 
video telephony

 •  Live, multi-party video chat
 •  Rich-media online training (“e-learning”)
 •  Real-time computer helpdesk support with voice and video 
 •  Internet broadcasting
 •  Real-time B2B web conferencing
 •  Video e-mail

Eyeball’s patent-pending Any-Bandwidth™ and Any-Firewall™ 
Technologies offer guaranteed service quality and the 
industry’s highest call completion rate to any user across 
any Internet connection, CPU or firewall. Eyeball’s unique 
peer-to-peer architecture ensures unlimited scalability with 
minimal infrastructure costs.

Founded in 2000, Eyeball Networks has experienced 
impressive growth and continues to land major wins in all 
 its key market segments. Eyeball currently employs 30 
people and has offices in Canada, US, Japan, South Korea 
and Europe. 

Eyeball Networks
West Vancouver, BC
www.eyeball.com

transforming telecommunication 
service delivery
With escalating competition squeezing profit margins on 
traditional telecommunication services, service providers are 
increasingly looking towards innovative online video services 
and voice over Internet Protocol (VoIP) to create new revenue 
streams. To deliver these new VoIP services while reducing 
operational costs, telecommunication service providers and 
large enterprise customers are increasingly deploying Convedia 
media servers in their IP-based communication networks.

Convedia is the recognized global market leader in IP media 
processing technology and products. Convedia Media Servers 
consolidate traditional telephony media processing equipment, 
including announcement and recording servers, interactive 
voice response (IVR/VRU) units, audio/video conference 
bridges, messaging and speech platforms into a single multi-
service, IP-based media processing powerhouse. Convedia 
pioneered the market back in 2001 with the introduction 
of the industry’s first carrier-class IP media server offering 
unprecedented port densities, performance and cost savings. 
Today, Convedia offers a complete media server product family 
and holds patents in key technology while providing expertise 
in VoIP standards and technology development. Convedia 
has built a reputation around rock-solid reliability, exemplary 
customer service and multi-service support using a single 
media-processing platform.

Convedia has been generating revenue since 2001 with a 300% 
annual increase for the past two years. Many of Convedia’s 
business partners are leading suppliers of complementary 
VoIP infrastructure equipment and application software who 
choose Convedia to deliver the IP media processing power 
for large VoIP service deployments. Convedia is a Canadian 
export success story, having sold over 600 systems to over 
100 innovative telecommunication service providers in 20 
countries worldwide.

As the telecommunications industry recovers from the recent 
investment downturn, BC-based Convedia is in a great position to 
capitalize on the future VoIP infrastructure investments planned 
by telecommunication network operators around the globe.

Convedia
Vancouver, BC
www.convedia.com
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the world’s largest bookseller
Which online retailer has the most listed books? The answer is 
Abebooks.com, a Victoria-based company that offers more 
than 70 million books across five global websites. It sells more 
than 20,000 books each day and is the world’s largest online 
bibliographic market.

In 2004, Abebooks generated a gross merchandising value 
(GMV) of $130 million USD. A profitable privately-held company, 
it boasts over 13,000 booksellers in 48 countries, including 79% 
of US used booksellers.

Brokering business model
Abebooks.com deploys a very simple, very effective brokering 
business model. Abebooks never physically handles a book; 
all transactions occur between buyers and sellers, with sellers 
paying a monthly subscription fee depending on the number 
of books listed. Abebooks also charges a modest commission 
for each purchase, and offers credit card purchasing for an 
additional fee. 

Supply-side domination
Abebooks.com dominates the supply side of the business by 
providing a unique ASP-delivered book inventory system for 
vendors. This technology is used by over 7,000 book dealers, 
and provides efficient cataloguing of store inventories as well 
as a common software platform for uploading individual dealer 
inventories to the online database. Independent research 
conducted by Bookhunter Press in 2004 revealed that 
Abebooks.com had a market-leading 39% share of U.S. online 
used book sales, 12% higher than its nearest competitor.

Successful partnerships
Abebooks.com has successful agreements with eBay/half.
com, Barnes & Noble, and Amazon (in 5 countries), who act as 
resellers of the Abebooks product offering.

Abebooks was founded in 1996 as a site specializing in used, rare 
and antiquarian books. It began selling new books in 2004, and 
continues to grow through expansion and acquisition. In 2001, it 
acquired European leader JustBooks, creating a beachhead for 
further international expansion. The company further expanded 
in late 2004 by acquiring the Spanish antiquarian and rare 
bookseller, lberlibro.com

Macleans Magazine named Abebooks.com one of Canada’s top 
100 employers in both 2004 and 2005. It was also acclaimed as 
one of the world’s top e-business sites by the United Nations in 
2003, and Internet Retailer magazine listed the company in its 
top 100 online sellers for 2004.

Abebooks.com
Victoria, BC
www.abebooks.com

• 2004, TIR Systems Ltd.
• 2003, VSM MedTech Ltd.

SPONSORED BY:PAST WINNERS

“Abebooks.com generates 
international sales – I send 
books to China, UK, Germany, 
Japan and many other 
countries. I love what it does 
for me and my business. ” 
John LaPine, Owner 
Printers Row Fine & Rare Books
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This award acknowledges a company’s supremacy in 
the technology industry. Winners of this award must 
show superior business development and revenue in 
excess of 20 million dollars. 
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empowering 
technology
Xantrex Technology Inc. of Burnaby, BC, is a leading 
developer, manufacturer and marketer of advanced power 
electronics and systems solutions, focused on high-growth 
segments of the distributed, mobile and programmable 
power markets for power levels up to five megawatts.

Distributed power: Xantrex’s products are used around the 
world in solar, wind and backup power systems to efficiently 
provide high-quality, reliable electricity as alternatives to 
centralized power generation or combustion generators.

Mobile power: Xantrex’s products integrate and control 
a vehicle’s batteries, generator and shore power or 
portable batteries to efficiently provide high quality and 
reliable onboard auxiliary power units, or portable power 
products for entertainment systems and electronic and 
electrical appliances.

Programmable power: Xantrex products provide precision 
direct current electricity required to design and test 
electronic equipment in the laboratory or factory, or 
are built into precision equipment such as oil services, 
semiconductor manufacturing and medical equipment.

 Xantrex’s business strategy is to:

 •  Build on technology and product leadership by 
developing new products, systems solutions and services 

 •  Expand marketing and distribution channels worldwide

 •  Pursue strategic alliances and acquisitions

 •  Achieve operational excellence and optimize 
financial performance

Founded in 1983, Xantrex was listed on the Toronto Stock 
Exchange in March 2004 (TSX:XTX). Revenue has grown 
to US $143.1 million in 2004 from US $10 million in 1998, 
a compound annual rate of 50%. Xantrex has more than 
500 employees worldwide, and has facilities in Arlington, 
Washington; Livermore, California; Elkhart, Indiana; 
Barcelona, Spain; Reading, England; and Beijing, China. 

Xantrex Technology Inc.
Burnaby, BC
www.xantrex.com

growth through 
unwavering corporate focus
If you need to connect with someone confidentially, Teligence 
makes it happen. As a premier provider of voice technology and 
web-based voice services, telecommunications networks, software 
development, call centre and direct response advertising services in 
North America, Teligence attributes its success to tight control of its 
internal environment and a prudent incremental growth model. 

With respect to its technology and intellectual property, Teligence 
made a key decision to develop, own and control its custom 
integrated technology. Having vertically-integrated control of 
its internal systems and technologies allows Teligence to rapidly 
exploit niche markets.

In 15 years, CEO, Rob Madigan, and CTO, John Madigan, have grown 
Teligence from a 4-person operation to over 460 associates. 
Teligence has enjoyed a compounded annual growth rate of 37% 
without incurring any debt or requiring a capital infusion, making 
it one of the largest privately held technology communications 
companies in Canada.

Teligence’s telecom network extends throughout North America 
and includes 16,000 telephone circuits processing over 500,000 
calls each and every day. With these kinds of business volumes, 
automation of internal business processes is imperative to reduce 
and control. While Teligence welcomes 22,000 new customers 
every month, 50% are handled in fully automated transactions with 
no direct human intervention.

In recognition of the company’s success, Rob Madigan was recently 
named the 2004 Ernst & Young® Pacific Entrepreneur of the Year® 
and Technology Entrepreneur of the Year.

Teligence is a premier provider of voice technology and web-
based voice services, telecommunications networks, software 
development, call centre and direct response advertising services 
in North America. Teligence focuses on niche service sectors 
including teleconferencing/web conferencing, voice/web personals, 
entertainment, credit risk management and billing services.

Teligence is one of Canada’s largest privately-held 
telecommunications companies with a network of brands and 
telecom infrastructure that extends throughout key North 
American markets. 

Teligence Communications Inc.
Vancouver, BC
www.teligencecom.com
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delivering solutions 
in space and on earth
MacDonald, Dettwiler and Associates (MDA) is Canada’s leader 
in essential information solutions for decision making and 
operational performance. Best known for its involvement with 
NASA, Asian and European Space Agency Missions, MDA’s policy 
of diversification means that most of its revenues now result 
from its position as a major supplier of information systems and 
information products to customers around the world.

MDA’s emphasis on R&D ensures continuous improvement and 
evolution of its products, from developing lighter, more compact 
and more affordable satellites to enabling groundbreaking 
web-based information services. Using its expertise in satellite 
imagery and spatial information gathering, MDA has diversified 
its portfolio to increasingly generate revenue and growth from 
online information services. One such service is BC OnLine, an 
e-government portal partnership with the Province of BC that 
provides electronic access to information products held in 
provincial government databases. More than 40,000 registered 
business customers conduct nearly 6 million transactions each 
year through BC OnLine.

MDA’s diversity of information solutions has allowed it to create 
a dynamic and innovative business, model and experience 
steadily growing revenues as well as profit and employment 
growth through the last economic downturn.

MDA is being recognized as the 2005 Company of the Year for its:

 •  Outstanding financial performance track record
 •  Continued shareholder return on investment
 •  Dramatic employment growth
 •  Successful diversification into completely different business 

areas from those with which the company has traditionally  
been associated

 

Founded in 1969 by John MacDonald and Vern Dettwiler, two 
UBC employees, MDA now has over 2,500 employees worldwide. 
MDA had 2004 revenues of over $750 million CDN in 2004 
and has had over 80 consecutive quarters of profitability. Many 
local BC technology companies are either direct or indirect MDA 
spin-offs.

MacDonald, Dettwiler and Associates Ltd.
Richmond, BC
www.mdacorporation.com

• 2004, QLT Inc.
• 2003, CREO Inc.

SPONSORED BY:PAST WINNERS

“MDA is an important partner who 
supports our business and service 
goals. They understand how we work 
and are invaluable in managing our 
customers and meeting our online 
delivery needs.”
John Powell, Corporate & Personal Property Registry 
Government of British Columbia
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This award acknowledges a team of individuals in any 
department, working at a non-executive level, who have 
made a significant contribution to the overall success of their 
organization during the past year. The team’s achievement 
must be measurable and tangible and is not limited to the 
development or delivery of technology. 
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treasura™ product development team
Occasionally in a company’s history, a team will come 
together to create new products that will change an 
organization’s corporate direction and destiny. The 
Treasura™ product development team from the former 
Selkirk Financial Technologies is a perfect example.

By creating the first and only purely web-based corporate 
treasury management platform, the Treasura team 
helped position Selkirk for its strategic acquisition by the 
much larger and global Thomson Financial.

Starting from the ground up, the Treasura project team 
developed a fully-scalable, multi-subscriber platform 
delivered through a Software-as-a-Service (SaaS) 
business model. 

The 25-member Treasura project team made significant 
improvements in the development process by replacing 
their development methodology with a Rapid Application 
Development process, potentially saving 35,000 project hours.

The new platform has seriously reduced the cost of 
entry for new customers and several have already been 
attracted. Client interest has been so high that the 
company recorded a 53% increase in attendance at their 
annual user conference. 

The Selkirk acquisition allows Thomson Financial  
to revolutionize the way Treasury professionals approach 
their workflow by combining key market data 
(Thomson’s traditional business) with Treasura’s 
transactional functionality.

Thomson Financial is a division of The Thomson 
Corporation, which serves over 20 million information 
users in a number of business sectors. The Thomson 
Corporation is listed on the Toronto and New York Stock 
Exchanges (TSX: TOC, NYSE: TOC).

Thomson Financial
Vancouver, BC
www.thomson.com/financial

microvertical development team
While many Customer Relationship Management (CRM) 
companies take a broad and horizontal approach to CRM, 
Pivotal Corporation is having great success with what they 
refer to as a MicroVertical approach.

At Pivotal, their MicroVertical team is a non-executive, 
cross-departmental team consisting of 24 business analysts, 
solution managers and application developers. The team’s 
goals are to:

 •  Research new markets for Pivotal’s CRM products
 •  Determine how Pivotal can create a highly competitive 

market position
 •  Understand how the core Pivotal system needs to be 

tailored to meet the unique requirements of each industry 
sub-segment.

An industry-specific marketing manager and field sales team 
then take the newly created products to market.

To date, the MicroVertical team has created specific 
versions of Pivotal’s CRM system for the following sub 
industries: Commercial Banking, Investment Banking, Asset 
Management, Private Banking, Real Estate/Construction, 
Healthcare Insurance and Medical Device Manufacturing.

Representing only 5% of Pivotal’s global staff, products 
created by the MicroVertical team now generate 50% 
of Pivotal’s North American annual net revenues. Using 
these highly tailored out-of-the-box solutions has 
dramatically reduced deployment and customization 
costs for Pivotal’s customers

Pivotal Corporation is a subsidiary of CDC Corporation 
(NASDAQ: CHINA) and is a leading CRM solution provider for 
mid-sized enterprises. 

Pivotal’s complete CRM software suite includes a powerful 
application platform and additional capabilities in contact 
centers, partner management and interactive selling. 

Pivotal Corporation
Vancouver, BC
www.pivotal.com
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thermal consumables team
Creo Inc. is the global leader in equipment, software and 
services for the graphic arts and printing industries. Several 
years ago, Creo leadership identified an opportunity to 
become the single-source provider of complete prepress 
systems, and in the autumn of 2003 the company began a 
significant transformation by adding digital printing plates and 
consumables to its suite of product offerings.

Today, thanks in large part to the efforts of the Thermal 
Consumables team, Creo is that single-source provider. In 
just over a year, the team has helped position Creo as a major 
player in the world market by delivering a full suite of thermal 
plate-making technologies, including superior quality plates, 
processors, chemistry, and inventory management software. 
Together with Creo precision imaging technology and computer-
to-plate (CTP) equipment, these products are used worldwide to 
prepare files for printing presses.

Within 12 months of launch, Creo had transformed its business. 
It had introduced seven digital printing plates, licensed several 
manufacturers to supply the plates for global distribution, 
and acquired two plate manufacturing facilities to augment 
contracted production capacity. In just one year, Creo had built a 
completely new business that was generating a revenue run rate 
of over $60 million USD. This consumables business is expected 
to double again in fiscal 2005.

The transformation of Creo over 2003 and 2004 was critical to 
the company’s continued success in the graphic arts industry. 
The metamorphosis effectively leveled the competitive playing 
field and doubled the company’s total potential market. As a 
direct result, a number of industry players expressed active 
interest in the company, and Eastman Kodak Company 
announced its intention to acquire Creo.

Creo’s destiny was directly impacted by the efforts of the 
Thermal Consumables Team. It took just one year for the team 
to make Creo the fourth largest CTP plate vendor in the world. 
Today, the team includes over 300 people around the globe. 

Creo’s key strengths are in imaging, software, and digital-to-
press printing technology. It is the leading global provider of 
prepress systems, and helps over 25,000 customers adopt 
digital production methods which reduce costs and increase 
quality and efficiency. Creo product lines include software and 
hardware for CTP imaging; systems for digital photography, 
scanning and proofing; and printing plates and proofing media. 
Creo also supplies on-press imaging technology, components 
for digital printers, color servers, and high-speed digital printers.

Creo Inc.
Burnaby, BC
www.creo.com

•  New in 2005

SPONSORED BY:PAST WINNERS

“Our business growth comes from 
our ability to turn around work faster, 
to deliver sharper, cleaner print, and 
to do it the first time, every time. It’s 
Creo that made it possible.”
Bob Scott, Vice President of Manufacturing 
Dixie Printing and Packaging Corporation



2005 BCTIA 
PERSON OF THE YEAR

This award is presented to an individual who has 
made an outstanding contribution to the technology 
industry during the year. Criteria for this award 
include: contribution to the Technology Industry, 
Reputation, Leadership and Vision, Demonstration 
of Exemplary Skills, Mentorship, Career Success, 
Execution Style and International Activities.
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imagine create believe™ is more than a tagline for the 
company he helped create; it epitomizes the leadership culture of 
Amos (pronounced Ah-mos) Michelson, CEO of Creo Inc.

Amos Michelson, Chief Executive Officer of Creo since June 1995, 
is a personable and approachable CEO, known to customers and 
employees alike as “Amos”. As a testament to his availability as a 
CEO, Amos has personally met with hundreds of Creo customers 
over the years and has schooled countless Creo employees in 
the fundamentals of leadership and business.

Through his tenure with Creo, Amos has led 
the growth and development of the company, 
its product and service offerings, and its 
corporate culture. Amos helped guide Creo 
from its early days as a small Vancouver-
based manufacturer of optical tape recorder 
devices and laser-imaging engines to its 
current status as the premier global supplier 
of digital prepress technologies. Between 
1995 and 2005, Amos and his leadership 
team grew the business from a $6 million to 
a $600 million USD company. In 2003-2004 
alone, the Creo team succeeded in building a 
completely new digital printing plate business 
as part of a major strategic thrust led by Amos. In its first year, it 
generated an annualized revenue run rate of nearly $65 million USD. 

In late 2004, Amos defended Creo in a proxy battle waged with 
dissident shareholders and successfully negotiated the sale of 
the company to Eastman Kodak Company for US$980 million. 
This sale (the closure of which is still pending) acknowledges 
Creo’s tremendous impact on the transformation of the graphic 
communications industry. It is an elegant solution to delivering 
shareholder value and ensuring that the expertise that Creo has 
amassed over the years will continue to shape the industry in the 
decades to come..

Under the leadership of Amos Michelson, Creo has created a 
renowned corporate culture where a flat management structure 
and open communication allows innovation to flourish. Amos 

personally delivered seminars on Economic Thinking, the 
foundation of a solid business strategy, to hundreds of Creo 
employees around the world. 

Amos joined Creo in 1991 as Vice President of Business Strategy 
when the company had only 100 employees. In 1995, Amos 
accepted the role of CEO and, as the company grew to 1500 
people, he led the company’s public offering in 1999. Through 
strategic acquisitions of companies with complementary 
technology, Creo has since grown to employ more than 3900 
people in over 30 countries worldwide.

Amos Michelson holds a Masters of Business 
Administration from the Stanford School of 
Business and a Bachelor of Science in electrical 
engineering from the Technion, Israeli Institute 
of Technology. 

He is a past member of the Premier’s Technology 
Council and in 1999, Amos was named 
Entrepreneur of the Year (along with Dan Gelbart) 
by Ernst & Young. That same year, Amos (also 
with Dan) was also awarded the prestigious Cary 
award from the Rochester Institute of Technology 
(RIT), which recognizes individuals who distinguish 

themselves in the development or application of digital 
technology in graphic communications.

A strong family person, Amos’ hobbies and interests include 
skiing, tennis and movies.

AMOS MICHELSON
Chief Executive Officer, Creo Inc.

• 2004, John Seminerio - President & CEO, Cray Canada Inc.
• 2003, Mossadiq Umedaly - Chairman, Xantrex Technology Inc.

SPONSORED BY:PAST WINNERS
Holloway Schulz & Partners

“Client access to Creo’s top 
management is legendary.”
Dick Kouwenhoven, President/CEO 
Hemlock Printers



Awarded at the discretion of the BC TIA Board of 
Directors, this award is presented to an individual 
who has demonstrated the highest level of leadership 
in BC’s technology industry throughout their business 
career and who has served as model and mentor for 
others in the technology community.
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• 2004, Morgan Sturdy
• 2001, Haig Farris 

SPONSORED BY:PAST WINNERS

entrepreneurship, leadership, 
philanthropy, volunteerism
Known throughout the province, Dr. Donald Rix is a true leader in 
BC’s life sciences and high-technology sectors.  His philanthropic 
and voluntary activities are unparalleled and the maturing of the 
technology community in British Columbia owes a great deal to 
his guidance and leadership.

Creating leading technology companies
Over the course of his distinguished business career, Dr. Rix has 
established himself as an industry leader. He is the 
Chairman and founder of the Vancouver-based 
Cantest Ltd. and MDS Metro Laboratory Services.  
He currently sits on the boards of several 
emerging technology companies including 
Perceptronix Medical Inc., Protox Therapeutics 
Inc. and Sirius Genomics Inc. and is a key advisor 
and observer to many others.

Key investor in both 
life sciences and high-tech
Although focused in life sciences, Dr. Rix has 
also made significant personal investments in a 
number of BC business sectors.  He is the Chair 
and Co-founder of BC Advantage Funds and is involved in a 
number of other venture capital organizations. 

Bridge between academia and industry
Throughout his career, Dr. Rix has taken a leading role in 
provincial academic institutions.  He is the Chairman of the 
Board of Governors of the University of Northern British 
Columbia, and serves in a number of capacities at BCIT, SFU 
and UBC, where he is an Emeritus Status Clinical Professor in 
the Department of Pathology and Laboratory Medicine and an 
Honorary Medical Alumnus.

Volunteerism and unparalleled generosity
Dr. Rix is also known throughout BC and Canada for his generosity. 
From his early days as a family doctor, when he volunteered at a 

Salvation Army clinic on the Downtown Eastside, Dr. Rix has always 
led by example in donating his time, skill and financial assistance 
to the community.  He is a long-time board member of the BC TIA, 
is a member of the Premier’s Technology Council and sits on a 
number of other technology, business and community boards. He 
is President of Festival Vancouver and is involved in a number of 
other foundations that support the arts community.

His charitable and philanthropic projects have touched many 
institutions across the province from UBC, SFU and BCIT to the 
Bamfield Marine Sciences Centre on Vancouver Island.  Most 

recently, Dr. Rix donated $3 million to UNBC 
to expand health education and research in 
Northern BC, the largest single contribution 
ever made to the University. 

Educated at the University of Western Ontario 
(UWO), Dr. Rix earned his Bachelor of Arts 
and MD degrees and became a Fellow of the 
Royal College of Physicians and Surgeons in 
1972. He is the recipient of Honorary Doctor 
of Science degrees from UWO and SFU, and 
an Honorary Doctor of Science Technology 
from BCIT. 

Dr. Rix has been honored with many awards over the course of his 
illustrious career, including the Lifetime Leadership Award from 
the BC Biotechnology Alliance and the Order of British Columbia. 

DR. DONALD RIX

“Don remains a champion 
for us and is always available for 
counsel and support.”
Alistair Duncan 
Chair, Michael Smith Foundation for Health Research



This award acknowledges a company that has:

•  Achieved an exceptional standard of performance 
in their overall approach to corporate social and/or 
environmental responsibility; or, 

•  Deployed an innovative project, process or business 
practice that sets a new standard for social 
responsibility in the tech sector.

LEADERSHIP IN SOCIAL 
RESPONSIBILITY

T H E  V O I C E  O F  B C ’ S  T E C H N O L O G Y  I N D U S T R I E S   /   W W W. B C T I A . O R G2 0

• 2004, Business Objects
• 2003, Sierra Wireless Inc.

SPONSORED BY:PAST WINNERS

doing well by doing good
By creating more efficient and less polluting internal combustion 
engines, Westport Innovations is being socially responsible just by 
delivering its products. However,  Westport takes its commitment 
to Corporate Social Responsibility (CSR) further by building CSR 
values, culture and operations into its organization.  Westport was 
one of the first in BC’s high-tech sector to become a member of 
Canadian Business for Social Responsibility (CBSR) in 2001.

Programs and policies implemented by westport include:

Managing its environmental footprint – Westport reviews its 
operations annually, taking a critical look at its environmental 
footprint and setting ambitious targets for improvement.  One 
such improvement was a project in late 2003 with Terasen to 
inject the Liquified Natural Gas (LNG) that Westport uses for 
testing into the Terasen pipeline for use by other customers, 
rather than releasing it into the atmosphere.  Westport has 
subsequently sold more than 65,000 kilograms of LNG to Terasen 
and created a small offsetting revenue stream for the activity.

Other environmental initiatives include: 

 •  Upgrading facilities to conserve nearly 21,000 litres 
of water per day

 •  Installing equipment to conserve approximately 15,000 
kilowatts of electricity per month (20 month payback)

Viewing employees as critical stakeholders – Westport views 
its employees as critical stakeholders to the company’s success.  
By developing and supporting its employees, Westport is looking 
to build an engaged and sustainable work force. 

 •  Westport allocates 5% of salaries for a corporate training budget 

•  Employees are offered flexible work arrangements and Westport 
actively promotes employee wellness programs

 •  Westport provides a voluntary group RRSP plan and matches 
employee contributions up to 5% of their annual salary

Building corporate social responsibility from within – 
Westport has an employee-driven group of volunteer 
representatives that meet monthly to champion CSR initiatives.

 •  All employees participate in a CSR 101 course 

Encouraging community engagement – Westport’s philosophy 
of community engagement also goes beyond charitable 
donations and corporate sponsorships, encouraging employee 
participation in the community.

 •  Westport employees are given 16 hours of paid leave each year 
to volunteer with a charitable organization of their choosing

 •  Employees are encouraged to view community leadership, 
particularly service in not-for-profit organizations, as a 
valuable source of professional development

Incorporated in 1995, Westport Innovations was originally formed 
around a patented method of using natural gas in diesel engines, 
called high-pressure direct injection or HPDI, developed in a 
laboratory at the University of British Columbia. 

HPDI technology uses natural gas in a diesel cycle, significantly 
reducing emissions of Nitrogen Oxides (NOx), particulate 
matter (PM) and greenhouse gases (mainly carbon dioxide) 
while preserving the fuel economy, durability and reliability of 
performance for which diesel engines are famous.

Since its UBC days, Westport has made significant improvements 
and refinements to the technology, demonstrated its benefits 
in real-world applications, and derived new world-leading direct-
injection technologies that have established its position and 
reputation as the world leader in the field of gaseous-fuelled 
internal combustion engines.

Westport Innovations Inc.
Vancouver, BC
www.westport.com
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PLATINUM

 •  CIBC World Markets
 •  TSX, TSX Venture Exchange

GOLD

 •  Bell
 •  Business Objects

AWARDS

 •  Blake, Cassels & Graydon LLP
 •  British Columbia Innovation Council
 •  Corporate Recruiters Ltd.
 •  Deloitte
 •  Ernst & Young LLP
 •  Go Recruitment
 •  Holloway Schulz & Partners Inc.
 •  Inteqna
 •  KPMG

OTHER

 •  Bowne & Co.
 •  Bull, Housser & Tupper
 •  Business in Vancouver
 •  CCNMatthews
 •  Duocom
 •  Ray & Berndtson/ Tanton Mitchell
 •  The Vancouver Sun

SPONSORS
The BC TIA wishes to recognize and thank the following sponsors for 
their support of the 2005 Technology Impact Awards.
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TECHNOLOGY IN
BRITISH COLUMBIA

This is a good time to be a part of the BC Technology sector, with the 
dramatic growth of recent years showing no signs of slowing in the 
near future. Between 2002 and 2003, high tech GDP in BC shot up 
3.0% to just under $3.6 billion. Corresponding growth in high tech 
employment grew 2.7% to over 45,000 in 2003, despite a decline 
in high tech employment across Canada for the same year. With 
world-class post-secondary educational institutions providing a 
steady stream of talented workers, a business friendly government 
committed to the success of the sector and BC TIA successfully 
lobbying for tax incentives and R&D credits to encourage innovation, 
the BC technology sector has experienced tremendous growth and 
is poised for even greater achievements. In just four years (2001 to 
2004), foreign companies across all industries spent over $17 billion 
on business expansion, modernization and new facilities in British 
Columbia. Nokia, Electronic Arts, PeopleSoft, eBay and Toyota are 
just a few of the global technology companies who have chosen 
BC as a desired location for expansion. Although BC ranks fourth in 
Canada in terms of GDP generated by high tech, BC’s high tech sector 
recorded the strongest improvement among the provinces, ranking 
first in GDP growth for 2003. The 2003 rebound in revenues for 
high tech to 6.3 billion, a jump of 3.8%, has also piqued the interest 
of investors and tech firms alike. The future of the BC Tech sector is 
looking increasingly bright.

THE BC TECHNOLOGY EDGE.

 •  British Columbia is the most connected province in Canada, with 
over 6 out of 10 citizens having Internet access

 •  BC technology firms pay 25 per cent less in annual operating costs 
than in other West Coast locations

 •  R&D incentives and many other available tax breaks offer businesses 
the chance to realize substantial savings

 •  The BC population is the most educated in Canada

 •  On average, BC has been the leader in small business growth in 
Canada for the last ten years

 •  The Economist ranked Vancouver #1 in its 2004 global livability 
survey of 130 cities worldwide

 •  BC is home to approximately one third of Canada’s fastest growing 
technology companies

 •  Employment in BC’s High Technology Sector has increased almost 
two thirds since 1991

 •  Since 1995 BC’s high technology sector has expanded at three times 
the pace of the overall economy

 •  BC has a business friendly government, which cut personal income 
taxes by 25% and offers a competitive corporate tax rate of 13.5%

 •  In 2003, there were 13,130 technology companies in BC

 •  Over 90 languages are spoken in Vancouver, making it one of the 
world’s most diverse cities.

GDP GROWTH IN THE HIGH TECHNOLOGY SECTOR

EMPLOYMENT IN HIGH TECHNOLOGY SECTOR

*  Source: BC Stats 2004 Edition 
(Released by BC Stats and Leading Edge BC in May 2005)
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WIRELESS
•  Employs 3,700 people and 

generated over $510 Million in 2001

•  In 2001, 61% of all BC wireless 
revenue was generated outside 
of Canada

•  Young and innovative industry 
with 375 patents titled to date.

BIOTECH
•  Boasts highest number of leading 

bioscientists in Canada

•  Highest rate of growth in Canada and 
places 7th in North America

•  Third largest number of biotechnology 
companies in Canada, and home to 
two of the first profitable biotech 
companies in the world.

NEW MEDIA
•  Most of BC’s new media companies 

(87%) are privately held

•  Over 75% of companies currently 
export products and/or services

•  Content development is the core of 
BC’s New Media Cluster

Leaders include Electronic Arts, 
Radical Entertainment and other well 
known global companies.

POWER TECHNOLOGY
•  Total revenues of respondents were 

over $600 million and are predicted 
to be over $1 billion by 2005

•  74% of total 2002 sales were 
outside Canada, and 31% were 
outside North America

•  2002 R&D totaled $175 Million

This sector includes both energy 
technologies and environmental 
sustainability technologies. The 
latter is growing at a rate 60% faster 
than the Canadian economy. 

ICT (INFORMATION COMMUNICATIONS TECHNOLOGY)

•  Annual increase of 12% in R&D year over 
year with 2001 expenditures of $472 Million

•  Output soaring at a rate of 7.5% 
annually from $3.8 billion in 1997 to 
more than $5.4 billion in 2002

•  Cluster revenues grew at a 7% annual 
rate, positioning ICT as the largest 
revenue generator among BC’s 
technology clusters

•  The ICT cluster received over $1.1 billion 
in financing from 1996 to 2004 in 
mezzanine financing, venture capital 
and buyouts.

CLUSTER 
SNAPSHOTS

*  Sources: InvestBC, LeadingEdge BC, BC Stats, BIV

GLOBAL LEADERS PICK BC

  HSBC BANK CANADA PICKS BC FOR 
NORTH AMERICAN RESOURCE AND 
DEVELOPMENT CENTRE 
Increasing the number of IT professionals in Greater 
Vancouver to 700. This centre will work on the development 
of the HSBC Universal Banking system used in more than 60 
countries and territories and provide technical assistance for 
over 50,000 HSBC employees across North America.

  MITSUBISHI PICKS BC FOR 
NEW ENERGY SECTOR SUBSIDIARY  
Mitsubishi Corp., Japan’s largest trading company, has 
chosen B.C. to establish is new subsidiary, H3 Energy Ltd. B.C. 
was chosen due to its plentiful supply of hydroelectric power 
and its cluster of fuel cell and hydrogen industries. 

  VENTURE CAPITALISTS PICK BC 
A study by Environics Research Group indicated that British 
Columbia is now perceived as the most competitive region 
in Canada by VCs.

  NOKIA PICKS BC AS ITS NEW 
GAMING DIVISION HEAD OFFICE 
Nokia, the world’s largest mobile phone manufacturer, chose 
BC due to its deep talent pool in both gaming and wireless.

  MIV THERAPEUTICS AND SAHAJANAND 
MEDICAL TECHNOLOGIES TO JOIN FORCES 
MIV Therapeutics Inc., a developer of next-generation 
biocompatible coatings and drug delivery technologies, has 
executed a letter of intent to acquire Sahajanand Medical 
Technologies, one of the world’s largest manufacturers of 
advanced coronary stents.



BC Technology Industries Association (BC TIA) is a not-for-profit, 
member-funded organization that represents the technology industry 
of British Columbia. Our diverse membership encompasses companies in 
all sectors of technology ranging from BC’s most prominent technology 
companies to early-stage and SME’s. As the largest and most influential 
technology association in the province we provide the leadership, 
connection and action needed to foster the continued growth and 
success of the technology industry in BC.

BC TIA works to develop a positive business environment where 
existing technology companies will continue to succeed and where new 
technology companies can grow. Through the establishment of ongoing 
collaborative and partnership activities the Association: 

•  Provides advocacy and exerts political influence 
on behalf of our industry

•  Delivers industry-focused events and seminars

•  Creates public awareness and positive media relations

•  Provides professional development 
and peer networking forums 

•  Offers cost-saving business services and programs 

•  Disseminates industry information through a broad 
range of communications 

BC TIA was officially incorporated in 1993 after the amalgamation of the 
Electronic Manufacturers’ Association of British Columbia (EMABC) and 
the Information Technology Association of Canada, BC Chapter (ITAC-BC). 
The Association has served the province’s technology industry for over a 
decade and today is recognized locally, provincially and nationally as the 
voice of BC’s technology industry.

ABOUT THE 
BC TECHNOLOGY  
INDUSTRIES 
ASSOCIATION

www.bctia.orgSuite 900 – 1188 W. Georgia St. Vancouver, BC   V6E 4A2    T 604.683.6159   F 604.683.3879

THE VOICE OF BC’S 
TECHNOLOGY INDUSTRIES

2005
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www.e-cubed.com

STRATEGIC COMMUNICATIONS & TECHNOLOGY INTEGRATION

604.878.0765




